
Brand X Vacation Rental Property Insurance
Challenges
● New to the market
● Providing a product the primary audience does not realize they need
● Establishing differentiation in the competitive space

Communications Objectives
i. Position Brand X as an industry leader

ii. Educate vacation property owners with the need for coverage
iii. Raise awareness amongst target audience
iv. Fill the pipeline with leads and increasing the close rate with those leads

Target Audience
● Vacation property owners
● Insurance agents
● Property managers
● (Potential vacation property owners)



Our Story



Logo



Logo Variations



Logo



Alternates



“Protection for your home 
away from home.”

Tagline



Colors and Typography

Pantone Solid Coated 376

Lato
Regular
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQqRr
SsTtUuVvWwXxYyZz

Bold
AaBbCcDdEeFfGgHhIiJjKkLlMmNnOoPpQq
RrSsTtUuVvWwXxYyZz
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Online Advertising
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Convention Booths



Brochure
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Website



Social Media: $730

Website: $45,000

Convention: $2750

Web Ads: $12,958

Print Pieces: $8,902

TOTAL: $70,340
TOTAL BUDGET: $125,000

Budget



Why Treehouse?

Challenges
● New to the market
● Providing a product the primary audience does not realize they need
● Establishing differentiation in the competitive space

Communications Objectives
i. Position Brand X as an industry leader

ii. Educate vacation property owners with the need for coverage
iii. Raise awareness amongst target audience
iv. Fill the pipeline with leads and increasing the close rate with those leads



Thank You!


