


Objectives
● Design and implement a plan to create a more 

effective web presence that differentiates MICA and 
attracts/converts targeted prospects, allowing them 
to be nurtured and converted to customers

● Update corporate positioning to support distinction 
and align with target audience needs 

● Discover and understand the buyer’s journey and 
use that to guide marketing strategy and tactics

● Create an inbound/outbound growth strategy
● Increase customer lifetime value 
● Leverage existing customer/prospect email 

databases of 12,000 email contacts
● Nurture lost customers and missed opportunities



Target Audience
● Independent physicians and 

surgeons in solo or group 
practice, who may or may not 
own a medical facility

● Practice Administrators
● Association Health Plans
● Appointed independent 

insurance agents who sell 
MPL Insurance

● Potential new customers 
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Medical Conventions & Conferences
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Direct Mail



Magazine Ads



Budget




