MICA Brand Refresh &
Market Launch



Objectives

Main Objective:

Create a plan that will create a more effective web presence that proves MICA is different from the rest of
the competition and attracts/converts targeted prospects, allowing them to be converted to new
customers.

How to do this:
Establish MICA as the thought leader of the industry

Use Inbound/Outbound marketing to attract/convert customers, ones already established in the company
as well as possible newcomers

Update tagline and logo to modernize and grow corporate positioning




Logo Update




Tagline

“Made by doctors, for doctors since 1976.”
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Social Media: Facebook




Social Media: Twitter




Digital Ads
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Youtube Channel
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Articles




Articles

Other Article Ideas:
How to deal with difficult patients.

How can a malpractice lawsuit affect
your practice?

How to avoid a malpractice lawsuit.

What do you need to do when you get
a malpractice lawsuit?

How to help people dealing with
COVID related trauma.




Spotify Ad
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Direct Mail




Convection
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Budget (Monthly)

Social Media Marketing and Content Creation (Spotify,
Facebook, Twitter, Youtube, Articles): $666 / $40,000

Google Ads (Web Ads, Search Pages): $9,400 /
$125,000

Website Design: $1,000 / $125,000
Direct Mail Piece: $866 / $40,000
Convention: $14,000 / $40,000

Paid Media: $32,384 out of $40,00

Agency Services: $124,800 out of $125,000




Why MICA is the ideal partner for doctors

Our plan allows for MICA to become well known as that ideal partner by:
-Distributing both inbound and outbound marketing deliverables.
-Designing a website in the Storybrand model, positioning MICA as the guide and the customer as the hero.

All while emphasizing the fact that MICA is a thought leader in the industry.

Emphasizing that MICA was made by doctors, for doctors since 1976, uniquely positions them as one of the few
insurance companies truly able to understand where their clients come from.




Thank you!



