Peoria Bike Hire Campaign



Brief Objectives and Research



Brief

The goal of this project is design a brand identity of a local bike
hire business in Peoria. The brand school take into account the
different types of audiences and opportunities available in the city
along. With different experiences and give the audience not only
a reason to ride bikes but to rent bikes from you company.



Inifial Research

« Benefits « Detriments
« Health « Weather dependent
« Less commitment * Inability or scared to ride a bike

Lack of ensured safety

Distance

Need for proper protective gear
Unsafe areas

« More environmentally friendly

« Don't have to worry about
storing the bike

* Sense of achievement and
iIndependence



Inifial Research

« Competition
« Cars
 Drive share services
« Buses
« Walking
« People who own bikes
« Gyms

Research also included looking at other Bike Rental companies
specifically Divvy



Inifial Research

e Audience

« Locals
« College students
« Workers
« Commuters
 Tourists
« Visiting family
« Business workers
« Vacationers

« Health Conscious



Process Work



Mind Map



Big Ideo

« Focus the numerous benefits that are associated with not only
bike riding but bike rental. Allow for people to feel good about
themselves as well contribute their community and environment.

« Audience - both local people and tourists because the the
benefits could be applied to both. It would also attract more
people to use the service.
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Color Palette and Font

Q #f26622

H#3bcOef

‘ #2168b3
Q HFFff

New Order
Bike University
Street Path

Hey! Helmet
Directions  Enjoy

Ride Community
Fun Body
Share Mind

Safe Planet



Logos






Final Designs



Logo



Bike Wrap



Bike Hub



Website






Social Media



Billboarad



Pamphlet



Merchandise



Why Better You Peoria Bike Hire

With this company and the benetits that it
emphasizes the riders get to help the
community and the planet, but they also get
as sense of self-fulfillment.



