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Introduction

Who is Bishop Brothers Inc.?
What is the task?

How will a new and unified brand identity
benefit Bishop Brothers?




How to approach implementing new branding

Implement new branding in phases
What do these phases mean?

What benefits do these phases provide?







Overall brand look

Typeface: Nimbus Sans

Fonts:

Nimbus Sans Black
Nimbus Sans Bold
Nimbus Sans Regular
Nimbus Sans Light

Dark Gray-Blue

Off-White

Cool Orange




Taglines

Long-lasting loyalty and service

“We build it right because we don’t know hoe to
build it wrong.”




Logo refresh
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Logo refresh

Evolved Logo

Bishop Brothers Inc

Design and Construction




A new Bishop Brothers website




Handouts that leave an impact

Why Choose
Bishop Brothers Inc.
Long Lasting Loyalty and Service
Bishop Brothers is dedicated to loyalty and
good service. The company leads always
nd in the Work we
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your satisfaction.
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Contact Information

2800 W Alta Ln, Peoria, IL 61615
309) 243 - 5599
bishopbrosinc@comcast.net

bishopbrosconstruction.com




A stronger social media presence







Business cards




Business to business mail

Welcome to Bishop Brothers Inc.

We serve Central lllinois. We are a general design and construction company
located in Alta, lllinois. We offer a variety of services for commercial and residential I
customers. Call us for professional, experienced, and reliable construction services

from design to completion. Our services include but are not limited to design/build, BIShOp Brothers Inc.
construction management and pre-engineered structures. Site development, Long Lasting Loyalty and Service
architectural services are available.

Contact us: www.bishopbrosconstruction.com 309) 243-5599




Bishop Brothers merchandise

We build it right because we don’t
know how to build it wrong




Phase 3
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Conference/Convention materials




New vehicle wraps




Budget

Total cost of phase 1 - $334.5
- Website domain name will need to be renewed yearly

- 250 brochures




Budget

Total cost of phase 2 - $718
- 25 B2B mail pieces
- 500 business cards




Budget

Total cost of phase 3 - $3300
Total cost of labor throughout all phases - $7,120

Total cost of branding project - $11,480.50




Conclusion

A three phase plan is very beneficial

Slow implementation allows for the brand to
build over time

The new brand identity modernizes Bishop
Brothers Inc., but stays true to its legacy




