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● Build a strategic marketing and sales tools necessary to 
reduce the loss of current customers

● Need to attract, nurture, and increase business by 10%

Design Brief Claire, Gavin, Hallie

WHAT NEEDS TO HAPPEN?



● Healthcare organizations
● Banks
● Government contractors required to 

have CMMC compliance
● C Suite Executives
● IT Managers & team members looking 

for IT solutions providers
● Office Managers with operational 

responsibilities
● IT team members who are looking for 

professional growth opportunities

Audience Claire, Gavin, Hallie



Moodboard Claire, Gavin, Hallie



● “Protection”
● Team/community 

based
● “Personalized 

protection for 
your cybersecurity 
needs”

Moodboard Claire, Gavin, Hallie



Competitive analysis Claire, Gavin, Hallie

● “Personalized protection for your cybersecurity needs”
● Most companies in the IT industry say they provide a personalized 

service but their bland and impersonal brand imagery contradicts this 
● Businesses are the Clients, however people make the decisions

Expedient data centersClemCorp



Big Idea Claire, Gavin, Hallie

● Displaying individual personal 
interactions between employees 
and clients illustrates an 
environment that both clients and 
prospective employees find 
appealing.

● Actually showing and not just 
talking about a personal level of 
service across all touchpoints 
builds trust with the audience

● Position Expedient as the IT 
service provider people WANT to 
work with



● Overwhelming amount of 
initial options

● Mixed visual hierarchy
● Header is stuck to top
● Monochromatic design
● Confusing, repetitive 

footer
● No personal touch

Current Website Claire, Gavin, Hallie

Homepage

Footer



● Distinct 3 Section design
● Complimentary orange
● Content introduced and 

delivered the visitor’s 
desired pace

● Strong visual hierarchy at 
page and site level

Website Redesign Claire, Gavin, Hallie



Website Redesign Claire, Gavin, Hallie
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Section 1: Intro

● Simplified Header
● Services reemphasized
● Pictures of human client interaction



Website Redesign Claire, Gavin, Hallie
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Section 2: Info

● Color Contrast
● Certifications on display 
● Provides context for new visitors



Website Redesign Claire, Gavin, Hallie
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Section 3:  Closing

● Content divided by structure and color
● Consultation is the end result
● Simplified footer



● Search Results
○ “Expedient”

■ 13th result (second page)
○ “Expedient IT”

■ 2nd result
○ “Expedient Security”

■ 9th result (second page)
○ “Expedient Tech”

■ 1st result

● Competitors appear first 
for majority of searches

● Name length disadvantage
● Ahrefs SEO has specific 

keyword tools to help 
boost search rankings

SEO Claire, Gavin, Hallie



● Personalized 
posts

● Connect with 
the audience

Facebook/Twitter Post Claire, Gavin, Hallie



Facebook/Twitter Post Mockup Claire, Gavin, Hallie

twitter facebook



Social Mockups (LINKEDIN) Claire, Gavin, Hallie



Banner Ad Claire, Gavin, Hallie

● Keeping a constant layout design to build 
more brand recognition 



Banner Ad Claire, Gavin, Hallie

● Tech Target
○ https://www.techtarge

t.com/ 
● The CDW

○ https://www.cdw.com/
● IBM

○ https://www.ibm.com/t
opics/cybersecurity 

Potential websites to 
put your ads into

https://www.techtarget.com/
https://www.techtarget.com/
https://www.cdw.com/
https://www.ibm.com/topics/cybersecurity
https://www.ibm.com/topics/cybersecurity


● Digital media cannot reach 
everyone

● Advertisements are more 
relatable when the subject 
matter relates to a viewers 
current mindset

● Lamar advertising offers 
“Bulletin” style billboards in 
high traffic areas in Dayton 
and the surrounding area 

Bill Board Claire, Gavin, Hallie



● Personal connections are best made in person
● Places the power to convince clients in the hands of the 

employees
● Trade shows 

○ Returning Appearances
■ Technology First Taste of IT Conference

○ New opportunities
■ Annual Business to Business and Trade Show, etc.

● Personal IT service brand appears more approachable when 
surrounded by cold, impersonal IT & Tech companies

Trade Show Claire, Gavin, Hallie



Business to Business Claire, Gavin, Hallie

● Hand out at trade 
show

● Mail out
● Personalized 
● ROI is leads



Pamphlet for Mailer & Trade Show Claire, Gavin, Hallie
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Sticker for Mailer & Trade Show Claire, Gavin, Hallie

● B2B
● Handout @ trade show
● Personalized Protection
● Call to action
● ROI is free advertisements



Business Card for Mailer & Trade Show Claire, Gavin, Hallie



Cord Taco for Mailer & Trade Show Claire, Gavin, Hallie

● Only get it in the B2B
● Personalized Protection
● Call to action
● ROI is free advertisements 



Cord Taco

Box Layout Claire, Gavin, Hallie

Pamphlet Card/Sticker



● Easy access to 
your website by 
simply scanning 
the qr code

● Intriguing banner 
makes audience 
more prone to 
reading

Banner for Trade Show Claire, Gavin, Hallie



Merchandise for Trade Show Claire, Gavin, Hallie



● Trade show toolkit
○ Business to Business Mailer
○ Informational Pamphlet
○ Sticker
○ Business Cards
○ Cord Taco
○ Vertical Banner
○ T-shirt

● Strong enough to stand on their own
● Combine to create a friendly and 

approachable looking brand for 
trade show environments

Trade Show Mockup Claire, Gavin, Hallie



● Become recognizable 
● Great ROI

○ Sticker
○ Cord Taco
○ Pamphlet
○ T-shirt

● Personalized IT

Conclusion Claire, Gavin, Hallie



Budget Claire, Gavin, Hallie

Expense Time / Number Price $

Adspace Growth 
Ads 21,000

Business cards 500 90

Billboards 3 for 12 months 24,000

T Shirt 200 1,870

Sticker 666 156

Trade Show 
Banner 2 300

Cord Taco 500 700

Mailer 500 134.45

Box 200 358

B2B Shipping 50 472.50

Ahrefs SEO 2 years 23,976

Graphic Design 
Work Upfront 3,000

Trustradius 
Premium 1 year 3,600

G2 Track 1 year 3,900

Clutch Sponsor 1 year 1,800

Linkedin Sales 
Navigator 2 years 2,400

Capterra 1 year 600

Birdeye 2 years 9600

Google Business 
Ads 75,652



Thank you

Claire, Gavin, Hallie


