NEW DIRECTION

The targeted audience is interested in more
org3anic and less chemical-Filled products.

Show how KMC integrates into their active lives.
Market the product as ‘PURE’ which Focuses on 3

cleaner, more organic, and less chemical-Ffilled
option fFor mac n cheese.
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more harmful chemicals you can't pronouce

milk protein concentrate
chemical no. 5

cheddar cheese .
v silicon dioxide which sounds like a metal “ﬂﬂfﬂt I'I'Illll:
canola oil
2 cheese made out of fake dariy whole wheat flour salt
i pasta
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pasta

other mac and cheese brands
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