
PEORIA CITY SOCCER
Ashlyn and Mykaela



GOALS
 Engage with current and new fans

 Build Brand Awareness

 Gain Sponsors

 Increase Attendance at home 
games



MIND MAP

“THIS IS YOUR TEAM”
PASSION, EMOTION, 
LOYALTY, RITUAL, SENSE 
OF BELONGING

Roboto
Industry



COULD WORK ON
 Images of the players and their stats on your 

website

 Video highlights get a lot of attention and can 
be entertaining. We think you may need more of 
these as well as a better camera

 Humor works well on social media- We think 
you should have more interviews or short 
videos with the players. Show their dynamics 
behind the scenes.

 Highlight of all the amazing plays from the 
season. Show this in between the end of the 
season and start of the new season to create 
hype

 Add TikTok to your social media (if it will last)

 Varying sponsors

 Overall doing great!




AUDIENCES
All of the options can stem from the 
same place: adults. We decided to 
focus on them in our touchpoints

 Not limited to classes, games can 
be cheap

 Familie
 In a radius around Peoria, but 

mostly in Peoria
 Sports fan
 CEOs and potential sponsors (who 

might also include a family)

ADULTS 30-50

KIDS 5-18

OLDER 50, 60, 70+



BIG IDEA DEDICATE.
EXCITE.
UNITE.

#
Dedicate. Excite. Unite. Our big idea centers around 
these three things because this is what makes up 
Peoria City Soccer. From dedication in the 
community and training comes excitement on and 
off the field, and then uniting in that common 
feeling when everyone comes together. It’s not just 
a team, it’s Peoria’s team.

LOYALTY

BELONGING

COMMUNITY

PASSION

EMOTION



PEORIA ZOO



PEORIA ZOO



PEORIA ZOO



PEORIA ZOO



FANS



FANS

Civic Center, Journal Star, Illinois Times, etc. 



FANS



KICK



KICK



BAWL



BAWL



BAWL



DOCTOR



OTHER



GENERAL



GENERAL

Peoria International Airport



GENERAL



GENERAL



BUZZ

Kickapoo Building, Intuition Coffee



BUZZ

Courtyard by Marriott



BUZZ

Caterpillar Visitor Center



BUZZ

Vanna Whitewall Statue, Plaza Tire Company



EVENT



ADDITIONAL SPONSORS / COLLABS

 Caterpilla
 Parks and State Park

 Prairie Park, Starved Rock, Peoria Park 
District, etc

 Other Healthcare
 Health Allianc

 Banks, Law Firms, Eye Doctor
 CEFC

 Dentist
 Midwest Orthopedic Cente

 Hotel
 Courtyard by Marriot

 Small Businesse
 Intuition Coffee, Plaza Tire Compan

 Comedy Club
 Blood Drive
 Peoria Grown Athletes and Millionaire

 Marcus Summervill
 Shawn Livingsto
 Jay Janssen

 Bearded Owl Brewin
 Knuckles Pizza & Sports Ba
 Donnelly’s Irish Pu
 The Blue Duck Barbecue Taver
 Castle’s Patio In
 The Fox Pu
 The Fieldhouse Bar and Gril
 Weaver’s Fresh Food & Drin
 Bullpen Bar and Gril
 Office on Mai
 Jimmy’s Ba
 Jack’s on Adam
 (For sportswear) O’Neill
 Tropical Sno
 Etc.

POTENTIAL SPONSORSCURRENT SPONSORS



THANK YOU!
With our ideas, we are able to hit all of the aspects that

make up Peoria City Soccer: dedication, passion, emotion,
and belonging. Our touchpoints not only interact with the

audience, but engage with them through humor and
emotion, gaining brand awareness at the same time. They
convey an important thing to potential sponsors and game
attendees: Peoria City Soccer can make you feel something

on and off the field.
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