


GOALS
� To create a buzz for Peoria City Socce�
� Attract and capture the attention of new fans, including those in 

surrounding areas�
� Strengthening the connection with local businesses�
� Continuing to push the concept of our city, our community, our team



AUDIENCE

� The Peoria communit�
� Primary ages 18 to 3�
� Secondary ages�

� Sponsors in the Peoria Area



BIG IDEA

� Building off of the idea “our city, our community, our team�
� Keeping in mind our goal to increase community involvement.



so... “join the FAMILY” became our big ide�

� we felt that #PATH2PRO was already very stron�
� This tagline would help the community feel more inclined to 

support the team as they would feel like they are truly 
playing a part in their success. They are joining the family to 
help them on their path to pro!



BUSINESS EXAMPLES

Local Businesses that have sponsored teams in the past:�
� Maui Ji�
� Caterpilla�
� Komatsu



Business 

to Business



Player Cards



Drink

Coasters

1 SIDED: 500 coasters for $226 on sticker mule      DOUBLE SIDED: $832.50 for 250 on custom ink



Foam Soccer

Ball

250 custom Soccer Ball Stress Reliever for $517.50



Follow-up 

Email



Digital

Newsletter



Billboard



Facebook

Community

Field Day Post



Social Media:

Tiktok



Social Media:

Instagram

Introduction of pet merch
$8.60 per when ordered in bulk on customink



Social Media:

Instagram



Social Media:

Link Tree



Thank You!
� Our goal for this campaign was to create a buzz around Peoria City 

Soccer. We decided that we would build off of “our city, our community, 
our team” hence “join the FAMILY” on their #PATH2PRO

� We covered B2B boxes, drink coasters, 
player cards, social media revamp, and 
activities to get the community engaged.


