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BRIEF GOALS
Overall - Create an integrated strategic brand awareness 
campaign to attract corporate and community sponsors 
and to engage with the current and potential audiences 
(fans)
- Increase attendance at home matches
- Have more community buy-in to the club and its 

players
- Create a marketing brand (experience) that is cohesive 

and consistent



TARGET AUDIENCE

- Individuals in Peoria and surrounding areas who have 
an interest in soccer

- Youth players and families
- Corporate sponsors to the local area and outside the 

local area (50 mile radius)
- Casual soccer fans
- Tourists and visitors 



CAMPAIGN DIRECTION

WHAT DO WE WANT THE TARGET AUDIENCE TO KNOW?
- This is YOUR team
- YOUR team cares about YOU
- It goes beyond soccer



OUR BIG IDEA

Peoria City Soccer is not just a team that plays in Peoria; it’s 
a team that embodies the spirit and values of the city, 
championing community involvement and pride.



TAGLINE

Beyond Soccer.



MURAL



POP UP SHOP



FLIERS



FLIERS



COFFEE SHOP AD



BILLBOARD



BILLBOARD



MAGAZINE SPREAD



YOUTUBE SHORTS



STREET BANNERS



INSTAGRAM



INSTAGRAM



FOOD TRUCK



CONCLUSION

BEYOND SOCCER

Peoria City Soccer is not just a team that plays in Peoria; it’s a team 
that embodies the spirit and values of the city, championing 
community involvement and pride.
- Reminds Peoria that this is THEIR team
- Highlights involvement in the community while getting the 

community excited about soccer


