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Brief

Who is Hellmann’s?

- Classic

- Reliable 

- Face of mayo 

- Been around since 1913

What is the challenge?

- Customers go with a 

cheaper, generic option.

Competition?

- Duke 
- Kraft 
- Vegan Mayo 
- Heinz
- Store Brands

Who is the audience?

- Gen-Z and Millennials



Features

- Many recipes

- Plant-based, gluten-free 

options 

- Different flavors

- Worldwide, found in every 

grocery and convenience 

store

- Environmentally friendly

- Hellman’s vegan mayo is 

cheaper than other brands' 

vegan mayo

- It is the most well-known, and 

what you think of when you 

think of mayo 

- Reliable and has been 

around for over 100 years

- Simple, organic ingredients

- Consistency

Benefits



Big Idea

- Our Campaign will begin March 1st, 2026

- Your favorite people and the people you want to be 
like buy Hellmann’s, so you should buy Hellmann’s 

too. 

- Superheroes, Athletes, Olympians, influencers, 

celebrities, characters. 

- Hellmann’s is classic and reliable
- In order to be like these people, you have to eat like 

them. 

- So in order to be the best, eat like the rest. 



Tagline

Be the best. Eat like the 

rest. Hellmann’s. 



Why believe our message?
Because you already know Hellmann's is the best, so why 

settle for a cheaper alternative?



Product Placement- The Bear 

- Popular 

- Audience ages 18-

49

- About a fine dining 

chef that moves 

home to help run 

his family’s 

sandwich shop



Website Banner





Grocery Store Display 

Cardboard Cutout of Grogru

- new season of the Mandalorian comes 

out May 2026. Grogru is identifiable. 



In-store advertisement 

- Famous snowboarder from 

2026 Winter Olympics



Social Media ad

- Instagram

- Facebook

- Pinterest 



Instagram and Facebook

Advertisement

- Gets the audience to interact 

with the advertisement. 



Instagram and Facebook

Advertisement



Instagram and Facebook

Advertisement

Caption: Comment your favorite 

Matthew Stafford play for a chance to 

win tickets to an nfl game in the 

2026-27 season!



Partnership – Jimmy Johns

Jimmy Johns uses Hellmann’s



Partnership – Jimmy Johns



Partnership – Portillo's

- Portillo’s uses Hellmann’s in their cake, brand of mayo in their condiment 

section





Magazine- Food Network

- targets Gen-X



Spiderman- TV advertisement 



Mandalorian and Grogu - TV Advertisement



Family Guy – TV Advertisement



Influencer Partnerships

Nick Digiovanni 

- 29.5 M. subscribers on YouTube

- Videos with MrBeast

- Dude Perfect

- Sidemen

- 13.5 M. TikTok followers

- Popular with Gen-Z

- On Master Chef season 10



Influencer Partnerships

Emily Mariko

- 29.5 M. followers on TikTok

- 2 M. Instagram followers

- Popular with Gen-Z and millenials

- Simple, easy recipes 



Influencer Partnerships

@oldscoolkevmo

- Became famous for documenting 

being a sorority chef

- 5.5 M. TikTok followers

- 1.5 M. YouTube subscribers

- Popular with Gen-Z

- Recently launched Kevmo’s Kitchen, a 

digital cookbook



Radio Advertisement

Coolidge Commercial.mp3

- Jennifer Coolidge → AI Voice of 

our Radio Ad

- Known actress amongst older 

generations, but thanks to recent 

success on the White Lotus, she 

is very popular with youth as well

- Known for her distinguished 

voice

http://drive.google.com/file/d/1VXZwoAtWDN9yFoVbO5IifPA838exWzqw/view












Conclusion

Be the best. Eat like the rest. Hellmann’s.

- Hellmann’s is well-known and the classic mayo brand that we all think of. 

- It’s the best option, so why settle for less?

- Having well-loved “heros” eat Hellmann’s shows that Hellmann’s is the best, 

so you should pick Hellmann’s. 

- Keeps it fun, simple but flashy, and is recognizable just like Hellmann’s. 



Thank you!
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