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Objectives:
➔ Establish Hellman’s as the best mayo brand again

◆ Compared to other brands such as Dukes or Kewpie

◆ Differentiate Hellman’s from these said brands

➔ Connect with Gen Z and Millennial food lovers 

➔ Showcase how a background ingredient like mayo can add a lot of flavor

Objectives Mayo On The Move



Target Audience:
➔ Gen Z and Millennials (18 - 28)

◆ Knowledgeable about recent trends

◆ Active on social media

◆ Food lover

Target Audience Mayo On The Move



The Big Idea:
➔ Tagline: Take Hellman’s with you.

Main Idea Mayo On The Move



The Backpack:
➔ Backpack with different Hellman’s Products

➔ This would include a 5 pack of squeezable bottles

◆ Real Mayonnaise (3)

◆ Light Mayonnaise

◆ Spicy Mayonnaise Dressing

➔ Inspired from House of Hellman’s (merchandise brand)

➔ Available online order only

Touchpoint: Backpack Mayo On The Move



The Mini Backpack:
➔ Backpack with 5 Hellman’s Mayo Packets

➔ Available in stores

➔ Raffle Giveaway

Touchpoint: Backpack Mayo On The Move



Touchpoints: Website Mayo On The Move



Touchpoints: Instagram Mayo On The Move



Touchpoints: Mass Email Mayo On The Move



Touchpoints: Advertisement Mayo On The Move



Touchpoints: Advertisement Mayo On The Move



Touchpoints: TikTok Mayo On The Move

TikTok Video
➔ Single Wild Mayo Scene

➔ End with slogan



In Store Mayo Display Stand
➔ Display Squeeze Mayo

Touchpoints: In Store Mayo On The Move



Touchpoints: In Store Ad Mayo On The Move



Touchpoints: In Store Ad Mayo On The Move



Touchpoints: Flyer Mayo On The Move



Touchpoint: Bus Sign Mayo On The Move



Touchpoint: Catering Stickers Mayo On The Move



Touchpoints: Direct Mail Mayo On The Move



Touchpoints: PR Mayo On The Move

PR Packages to Celebrities:

Gordon Ramsay
Celebrity Chef

Haleyy Baylee
TikTok Influencer

Madison Humphrey
TikTok Influencer

Martha Stewart
Celebrity Chef

Alton Brown
Celebrity Chef



Touchpoints: Raffles Mayo On The Move

Raffles:
Raffle off big and mini backpacks

➔ Online Raffle

➔ Instagram Raffle

➔ College Campus Games 

◆ Partner w/ concession stands



Conclusion Mayo On The Move

Why our campaign works:
➔ Merch can be seen and used in everyday life

◆ While merch is common, the backpack reinforces the main campaign 

message of “taking Hellman’s with you.”

➔ Mayo on the Move puts Hellman’s in every aspect of a consumer's life, 

encouraging them to embrace it outside of their own kitchen, and make an 

effort to incorporate it in the rest of their lives



Thank You!


