Brief Korry Sevier

Lip Smackin’
Lumpia

Brand Identity/Logo
Korry Sevier




Brief Korry Sevier

Project Overview:
* Lip Smackin’ Lumpia 1s Family Owned
* For Families On-the-Go

* The product is a reimagining of the classic
lumpia to make more convenient for busy

lives

* The product also inspires a community feel Objectives:
as 1t 1s a great snack or appetizer to have . , o
while friends are at your house * Design a logo that is warm and inviting

* Something that will appeal to parents
looking for a quick meal for their families,
while at the grocery store

* Works everywhere it could be put, whether
that be packaging, marketing, or social
media

* Make 1t appeal to the aspects of a
community feel that the product has.




Brief Korry Sevier

Research (Competition)

* The competition for Lip Smackin’
Lumpia are the other brands selling
lumpia 1n grocery stores

* A few of these are Tropics, Gold
Medal Brand, Metat’s Kitchen and
Magnolia

MATET'S KITCHEN
R Y o K::V BERD
* However, none of these did great in ' s A

American grocery stores

* Therefore, a more neutral logo 1s
wanted, to separate Lip Smackin’
Lumpia from the rest in the aisle




Audience Korry Sevier

* Busy families

* Families who want a fast
convenient option when
they’re 1in between their
children’s activities

* People that want quick and
delicious appetizers to add to a
nice meal at home

 Homemade feel, without being
as time consuming
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Logo Design Korry Sevier

Typetace and Color Choices:

Lip Smackin

I chose this typeface for Lip Smackin’ because I like the more

proper writing to contrast with the whimsical writing of
Lumpia. l

The red was chosen because when you hear the word Lip the

color red comes to mind, but it’s also with appetite stimulation.
W’

LUMPIA

I chose Orange for Lumpia because it is a color that goes well
with read and also pops off of the background nicely. The other
reason is that it coneys friendliness in advertising, which goes
well with the community feel of the product.




Logo Design Korry Sevier

Shape and Color Choices:

Background:

I chose to use a circle of hands as the
background because I think that it really
shows the community feel of the
product.

For the color of the hands, I tried to
make 1t a few different tones of skin
color to also show that this 1s for
everybody.

Finally, the use of the hand as the shape
pushes the feeling of togetherness and
that this product 1s for everyone.




Website Homepage Korry Sevier
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Social Media

Korry Sevier
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Bringing you the food that families have enjoyed for
generations. Made for looking for a quick bite...
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Apparel and Stickers Korry Sevier
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End of Aisle/In Store Korry Sevier
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Packaging Korry Sevier

All Natural® NO MSG Added
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Advertising Korry Sevier

i Food for a
'/ Family on the Go!
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Conclusion Korry Sevier

The brand mark is creative and catches the eyes of all
those looking to purchase Lumpia

It gives a sense of community and shows that it 1s a 5 | I
great meal to be shared with family and friends. Sm ad<ih

I.UMPIA

4

This brand mark will give Lip Smackin’ Lumpia and
incredible chance to be noticed by all those families
that need great food in their busy lives.

Finally, should the company ever expand past Lumpia,
this brand mark can grow with the company and adapt
to your future.
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