Lip Smackin’ Lumpia

By: Maxwell Weil



Brief

Overview:

Lip Smackin’ Lumpia, originally started in California, moved around to different places

until landing in Peoria, Illinois with the goal of sharing their lumpias across the United

States. These lumpias connect families through its crispiness and homemade taste.

Goal: Create a logo that. ..

-

Includes the family friendly, welcoming and warm environment
Communicates crispy and delicious rolls at glance

Is appealing to the time-filled parents shopping with their children at grocery
stores

Can fit onto different locations (examples: packaging, social media, etc.)
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Competitor Research (explained)

- Logos on packaging stick out from the color of the packaging

\

Logos designed are simple

\

Distraction of packaging takes away from logo

\

Packaging isn’t fun enough to be eye catching next to others



Audience

Busy families with children looking for:

- Quick and easily accessible snack/meal
- More exciting than other frozen food products
- Foods that provide a homemade feeling without need a

lot of time to make



Final Logo (Color and Black & White)
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~LUMDIA




Typeface/Golor Palette

@ @

Llp #fed092 #231£20
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#d36c28
Typeface:
Lip Smackin’ is Noteworthy (light)

Lumpia is Noteworthy (bold)

#e79c26 #ef3b24



Shape Choice/Connection to Brand Values

Shape:

- Purposely formed like a mouth and better symbol
- Imperfection of outline creates more homemade feeling

Connection to values:

- Itis a split Lumpia meaning something to be shared

- The small connection of the split Lumpia LID

SMACKIN

LUMDPIA
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We at Lip Smackin’ Lumpia want to Spread our family We at Lip Smackin' Lumpia value a family environment that
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Website Homepage

Peoria, Illinois

LIP SMACKIN' LUMPIA Aboutus  Products  Contacts n a a

LipSmackinLumpia@gmail.com

FUN. QUICK.
DELISIOUS.

Most delicious Lumpia, ready within minutes!

Lip Smackin’ Lumpia, originally started in California, moved around different
places until landing in Illinois with the goal of sharing their Lumpias across
the United States. These lumpias connect families while also being
absolutely delicious.

Roll Into Flavor Explore our Page ’




Apparel/Stickers/etc.
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End of aisle in Store

Eagy. Quick.
Delicious!




Packaging on
front and side
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Billboard

Eat Lumpiae Together,

Buy Lumpiage logether.




Conclusion

Fun Branding: Animated Style will be something always relevant to the kids eye seen
as fun along with the font

Color connection: Colors chozen promote hunger (red) along with a warm feeling
(yellow/orange) along with the idea of crispiness

Community: Created through the split of Lumpia, but still with connection of the

pieces

Comparison: Next to other brands, clearly has a different style




Thank You!





