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Brief Objectives 

What Does the Client Want?

● Raise melanoma awareness among people of color, especially young Black Americans.
● Educate on skin cancer warning signs in darker skin tones.
● Challenge misconceptions about skin cancer risks.
● Encourage early detection through medical checkups.

Target Audience

● Young Black Americans ages 18–30.
● Active on social media and enjoy outdoor activities.
● May be unaware of their skin cancer risk.
● Value health and lifestyle but lack awareness of melanoma on darker skin.



Our Big Idea
Every Skin Type. Every Skin Tone.

● Make “Every Skin Type. Every Skin Tone.” recognizable through repeated exposure.
● Use different platforms and experiences to reach diverse audiences.
● Maintain a consistent message that skin cancer can affect anyone.
● Increase visibility through social media, stickers, vending machines, and outdoor 

events.
● Include QR codes linking to warning signs, resources, and skin check information.



Touchpoints

● Social Media Ads & Posters 
● Outdoor Tents 
● Sunscreen Vending Machines 
● Stickers & Merchandise 
● Spotify Ads 
● Billboards 
● QR Codes 



Style Guide



Social Media Ads/ Posters



Outdoor Sport Tents & Outdoor/ Campus 
Vending Machines 



Billboards



Stickers/ Merchandise And Spotify Ads



Final Slide

● Reach people where they already are.

● Build recognition through repetition.

● Turn awareness into action.



Thanks!


